THE HODGES PARTNERSHIP – BLOG POST TEMPLATE
With work from home being part of our new normal, it’s more important than ever to stay organized, consistent and unified in your organizaiton’s content efforts. At The Hodges Partnership, we use this template to make sure we have all the pieces we need, in a uniform and consistent manner, when writing and publishing a new blog post, from keywords to social media updates. 

	Quick Blog Checklist

	Item
	

	Keywords
	

	Title
	

	Social Media updates
	

	Images/Graphics and Alt-Text descriptions
	

	Meta Description
	

	Persona
	


KEYWORDS 
These are the keywords you want to write against in your blog post. Be sure to use them throughout your blog copy as well as in places like the meta description, headline and subheads. If your blog has a place to enter keywords in the CMS, you’ll also want to use them there.
· Keywords XXX
· Keywords XXX
· Keywords XXX
IMAGE(S)
You should always include images with your blog. You’ll want to treat the search or development of images as part of the blog writing process. Additionally, you should plan alt-text descriptions for each image to ensure compliance and accessibility.
· Image, placement and alt-text
· Image, placement and alt-text
· Image, placement and alt-text
TITLE 
Enter your post title. Remember: keep it under 70 characters for best search and social visibility.

BLOG COPY 
Enter the content of your blog post. Ensure your reader is able to scan content in organizable sections by making sure there is a hierarchy to your post (e.g. using headings, paragraphs and bulleted lists).
META DESCRIPTION
The meta description is a 150 character description of the blog post topic and is the copy that will appear when your blog post shows up in Google search results and often when you post on social media. You’ll want to incorporate your keywords into the description. 

SOCIAL POSTS
Why not take advantage of writing the social media updates you’ll use to promote your blog post while you’re already in the headspace of writing the post? This’ll also make it much easier on you when you go to actually make the post, since you’ll have your images (from above) and copy all in one place.

Bonus points if you go ahead and write copy that can be easily translated into a social media ad (which includes a headline plus the primary text).
LinkedIn
· #1 LinkedIn post
· #2 LinkedIn post
Facebook
· #1 Facebook post
· #2 Facebook post
Twitter
· #1 Twitter post
· #2 Twitter post
· #3 Twitter Post
Stories (Instagram/Facebook)
· #1 Card 
· #2 Card
· #3 Card
· #4 Card

